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DETAILED ACTION 

Continued Examination Under 37 CFR 1.114 

1 . A request for continued examination under 37 CFR 1.114, including the fee set 
forth in 37 CFR 1 .17(e), was filed in this application after final rejection. Since this 
application is eligible for continued examination under 37 CFR 1.114, and the fee set 
forth in 37 CFR 1 .17(e) has been timely paid, the finality of the previous Office action 
has been withdrawn pursuant to 37 CFR 1.114. Applicant's submission filed on July 8, 
2010 has been entered. 

Response to Amendment 

2. This Office Action is in response to the Amendment filed on July 8, 2010. The 
Amendment did not add any new claims, but did cancel Claims 4 and 17 and amended 
Claims 1-3, 6, 13-16, 18, and 19. Claims 5, 7-12, and 20-22 were previously cancelled. 
Thus, the currently pending claims considered below are Claims 1-3, 6, 13-16, 18, and 
19. 
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Claim Rejections - 35 USC §112 

3. The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and distinctly 
claiming the subject matter which the applicant regards as his invention. 

4. Claim 13 is rejected under 35 U.S.C. 112, second paragraph, as being indefinite 
for failing to particularly point out and distinctly claim the subject matter which applicant 
regards as the invention. 

5. Claim 13 recites the limitation "the saved banner advertisements" in Iine13. 
There is insufficient antecedent basis for this limitation in the claim. The Examiner 
notes that the Amendment filed on July 8, 2010 removed the "operation for saving 
Internet advertisements". Thus, the claim as it stands now does not include any steps 
wherein the advertisements are saved, which is a crucial step for the invention. The 
Examiner will consider the claim to include this feature during prosecution below. 

Appropriate correction is required. 

Claim Rejections - 35 USC § 103 

6. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

7. This application currently names joint inventors. In considering patentability of 
the claims under 35 U.S.C. 103(a), the examiner presumes that the subject matter of 
the various claims was commonly owned at the time any inventions covered therein 
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were made absent any evidence to the contrary. Applicant is advised of the obligation 
under 37 CFR 1 .56 to point out the inventor and invention dates of each claim that was 
not commonly owned at the time a later invention was made in order for the examiner to 
consider the applicability of 35 U.S.C. 1 03(c) and potential 35 U.S.C. 1 02(e), (f) or (g) 
prior art under 35 U.S.C. 103(a). 

8. Claims 1-3, 6, 13-16, 18, and 19 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Rice (6,486,891 ). 

Claim 1 : Rice discloses a method, comprising: 

a. receiving at a user's computer webpages comprising content and banner 
advertisements, each associated with a link to an advertiser's website, wherein the 
advertisements were not requested by the user ("the server responds to the page 
request by transmitting the requested page at step 320. One or more advertisements 
may be embedded within the requested page. Typically, the advertisements are 
selectable graphics, such as banner ads, tiles, or the like, and/or hypertext links") 
(Figure 3, item 320; column 2, lines 41-59; and column 4, line 65 - column 5, line 5); 

b. executing software code to automatically identify and save the banner 
advertisements and associated links ("Uniform Resource Locator (URL) of the home 
page of the advertiser is stored (e.g. bookmarked) in the user's web browser" including 
"a link to the advertisement itself) (Figure 3, item 350; column 2, lines 41-59; column 5, 
lines 6-55; and column 6, line 1 1 - column 7, line 23). 
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c. providing an advertising history window for user-controlled scrolling 
through the banner advertisements saved from the web pages; 

d. receiving, via the advertising history window, user input selecting one of 
the banner advertisements saved from the web pages (selecting the bookmark button 
on the user's tool bar opens a small window and "presents a list of web pages that have 
been bookmarked and allows the user to select one or the saved web pages to 
retrieve"... "the web page associated with the banner ad 530 is shown in the list of 
bookmarked web pages 590.")(Figure 5c, item 590; column 2, lines 41-59; and column 
8, lines 1-7 and 39-41); and 

e. accessing, via the link associated with the selected banner advertisement, 
the target website identified by the link associated with the selected banner 
advertisement ("Subsequently, the user may view the source of the advertisement by 
selecting the previously created bookmark." (column 2, lines 28-30). 

The Examiner notes that Rice discloses or at least implies that a first and second 
web page is received containing advertisements that the user may save by disclosing 
that the user may subsequently select the saved advertisements from the bookmarked 
list of saved advertisements, i.e. if there was only one saved advertisement from one 
web page, there would be no "list" of bookmarked advertisement. In any case, it still 
would have been obvious to one having ordinary skill in the art at the time the invention 
was made for Rice to run the automated bookmarking system more than once (i.e. for a 
plurality of web pages) in order to generate the bookmarked list. 
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While Rice discloses opening a small window (i.e. advertising history window) 
displaying the saved advertisements (or links thereto), it is not explicitly disclosed that 
the list is scrollable. However, Official Notice is taken that scrollable windows and lists 
have been an integral part of the Windows™ since its inception in the early 1990's. 
Thus, it would have been obvious to one having ordinary skill in the art at the time the 
invention was made for Rice to allow the user to scroll through the list of bookmarked 
advertisements. One would have been motivated to include such a scrolling feature in 
order to allow a large number of advertisements to be bookmarked and perused without 
running off the bottom of the screen. 

Claim 2: Rice discloses a method as in Claim 1 above, and further discloses the 
selected banner advertisement includes an HTML tag (column 3, lines 19-27). 

Claim 3: Rice discloses a method as in Claim 1 above, and further discloses outputting 
a button for display ("Bookmark" button) that, when activated, causes the display of the 
selected bookmarked advertisement (Figures 5 and 6; Abstract; and column 7, line 66 - 
column 8, line 7). 

Claim 6: Rice discloses a method as in Claim 1 above, and further discloses displaying 
one or more navigational buttons as part of the graphical user interface (GUI) (Figures 5 
and 6; and column 7, line 66 - column 8, line 7). While Next and Previous buttons are 
not explicitly disclosed by Rice , Official Notice is taken that these were both well known 
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types of navigational buttons usually found on GUIs to enable the user to quickly go to 
the Next or Previous pages. Thus, it would have been obvious to one having ordinary 
skill in the art at the time the invention was made for Rice to include Next and Previous 
buttons with the bookmark interface in order to allow the user to quickly and easily 
navigate between the saved advertisements. 

Claim 13: Rice discloses a system, comprising: 

a. at least one user computer connected to a web server via the Internet 
(column 3, lines 29-59); 

b. the user computer receiving webpages comprising content and banner 
advertisements, each associated with a link to an advertiser's website, wherein the 
advertisements were not requested by the user ("the server responds to the page 
request by transmitting the requested page at step 320. One or more advertisements 
may be embedded within the requested page. Typically, the advertisements are 
selectable graphics, such as banner ads, tiles, or the like, and/or hypertext links") 
(Figure 3, item 320; column 2, lines 41-59; and column 4, line 65 - column 5, line 5); 

c. executing software code to automatically identify and save the banner 
advertisements and associated links ("Uniform Resource Locator (URL) of the home 
page of the advertiser is stored (e.g. bookmarked) in the user's web browser" including 
"a link to the advertisement itself) (Figure 3, item 350; column 2, lines 41-59; column 5, 
lines 6-55; and column 6, line 1 1 - column 7, line 23). 
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d. providing an advertising history window for user-controlled scrolling 
through the banner advertisements saved from the web pages; 

e. receiving, via the advertising history window, user input selecting one of 
the banner advertisements saved from the web pages (selecting the bookmark button 
on the user's tool bar opens a small window and "presents a list of web pages that have 
been bookmarked and allows the user to select one or the saved web pages to 
retrieve"... "the web page associated with the banner ad 530 is shown in the list of 
bookmarked web pages 590.")(Figure 5c, item 590; column 2, lines 41-59; and column 
8, lines 1-7 and 39-41); and 

f. accessing, via the link associated with the selected banner advertisement, 
the target website identified by the link associated with the selected banner 
advertisement ("Subsequently, the user may view the source of the advertisement by 
selecting the previously created bookmark." (column 2, lines 28-30). 

The Examiner notes that Rice discloses or at least implies that a first and second 
web page is received containing advertisements that the user may save by disclosing 
that the user may subsequently select the saved advertisements from the bookmarked 
list of saved advertisements, i.e. if there was only one saved advertisement from one 
web page, there would be no "list" of bookmarked advertisement. In any case, it still 
would have been obvious to one having ordinary skill in the art at the time the invention 
was made for Rice to run the automated bookmarking system more than once (i.e. for a 
plurality of web pages) in order to generate the bookmarked list. 
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While Rice discloses opening a small window (i.e. advertising history window) 
displaying the saved advertisements (or links thereto), it is not explicitly disclosed that 
the list is scrollable. However, Official Notice is taken that scrollable windows and lists 
have been an integral part of the Windows™ since its inception in the early 1990's. 
Thus, it would have been obvious to one having ordinary skill in the art at the time the 
invention was made for Rice to allow the user to scroll through the list of bookmarked 
advertisements. One would have been motivated to include such a scrolling feature in 
order to allow a large number of advertisements to be bookmarked and perused without 
running off the bottom of the screen. 

Rice further discloses displaying one or more navigational buttons as part of the 
graphical user interface (GUI) (Figures 5 and 6; and column 7, line 66 - column 8, line 
7). While Next and Previous buttons are not explicitly disclosed by Rice , Official Notice 
is taken that these were both well known types of navigational buttons usually found on 
GUIs to enable the user to quickly go to the Next or Previous pages. Thus, it would 
have been obvious to one having ordinary skill in the art at the time the invention was 
made for Rice to include Next and Previous buttons with the bookmark interface in order 
to allow the user to quickly and easily navigate between the saved advertisements. 
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Claim 14: Rice discloses a computer readable medium containing instructions that 
when executed by a computer processor performs the steps of: 

a. receiving at a user's computer webpages comprising content and banner 
advertisements, each associated with a link to an advertiser's website, wherein the 
advertisements were not requested by the user ("the server responds to the page 
request by transmitting the requested page at step 320. One or more advertisements 
may be embedded within the requested page. Typically, the advertisements are 
selectable graphics, such as banner ads, tiles, or the like, and/or hypertext links") 
(Figure 3, item 320; column 2, lines 41-59; and column 4, line 65 - column 5, line 5); 

b. identifying and saving the banner advertisements and associated links 
("Uniform Resource Locator (URL) of the home page of the advertiser is stored (e.g. 
bookmarked) in the user's web browser" including "a link to the advertisement itself) 
(Figure 3, item 350; column 2, lines 41-59; column 5, lines 6-55; and column 6, line 1 1 - 
column 7, line 23). 

c. providing an advertising history window for user-controlled scrolling 
through the banner advertisements saved from the web pages; 

d. receiving, via the advertising history window, user input selecting one of 
the banner advertisements saved from the web pages (selecting the bookmark button 
on the user's tool bar opens a small window and "presents a list of web pages that have 
been bookmarked and allows the user to select one or the saved web pages to 
retrieve"... "the web page associated with the banner ad 530 is shown in the list of 
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bookmarked web pages 590.")(Figure 5c, item 590; column 2, lines 41-59; and column 
8, lines 1-7 and 39-41); and 

e. accessing, via the link associated with the selected banner advertisement, 
the target website identified by the link associated with the selected banner 
advertisement ("Subsequently, the user may view the source of the advertisement by 
selecting the previously created bookmark." (column 2, lines 28-30). 

The Examiner notes that Rice discloses or at least implies that a first and second 
web page is received containing advertisements that the user may save by disclosing 
that the user may subsequently select the saved advertisements from the bookmarked 
list of saved advertisements, i.e. if there was only one saved advertisement from one 
web page, there would be no "list" of bookmarked advertisement. In any case, it still 
would have been obvious to one having ordinary skill in the art at the time the invention 
was made for Rice to run the automated bookmarking system more than once (i.e. for a 
plurality of web pages) in order to generate the bookmarked list. 

While Rice discloses opening a small window (i.e. advertising history window) 
displaying the saved advertisements (or links thereto), it is not explicitly disclosed that 
the list is scrollable. However, Official Notice is taken that scrollable windows and lists 
have been an integral part of the Windows™ since its inception in the early 1990's. 
Thus, it would have been obvious to one having ordinary skill in the art at the time the 
invention was made for Rice to allow the user to scroll through the list of bookmarked 
advertisements. One would have been motivated to include such a scrolling feature in 
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order to allow a large number of advertisements to be bookmarked and perused without 
running off the bottom of the screen. 

Claim 15: Rice discloses a computer readable medium as in Claim 14 above, and 
further discloses the selected banner advertisement includes an HTML tag (column 3, 
lines 19-27). 

Claim 16: Rice discloses a computer readable medium as in Claim 14 above, and 
further discloses outputting a button for display ("Bookmark" button) that, when 
activated, causes the display of the selected bookmarked advertisement (Figures 5 and 
6; Abstract; and column 7, line 66 - column 8, line 7). 

Claim 18: Rice discloses a computer readable medium as in Claim 14 above and 
further discloses the saved banner advertisement is associated with a tag (applet) in 
which the saving is based at least in part on the tag (column 6, lines 39-60). 

Claim 19: Rice discloses a computer readable medium as in Claim 14 above, and 
further discloses displaying one or more navigational buttons as part of the graphical 
user interface (GUI) (Figures 5 and 6; and column 7, line 66 - column 8, line 7). While 
Next and Previous buttons are not explicitly disclosed by Rice , Official Notice is taken 
that these were both well known types of navigational buttons usually found on GUIs to 
enable the user to quickly go to the Next or Previous pages. Thus, it would have been 
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obvious to one having ordinary skill in the art at the time the invention was made for 
Rice to include Next and Previous buttons with the bookmark interface in order to allow 
the user to quickly and easily navigate between the saved advertisements. 

Response to Arguments 

9. Applicant's arguments filed July 8, 2010 have been fully considered but they are 
not persuasive. 

The Applicant's arguments in reference to the scrolling feature have been 
addressed in the rejection above. 

Conclusion 

1 0. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to JAMES W. MYHRE whose telephone number is 
(571)272-6722. The examiner can normally be reached on Monday through Thursday 
6:00-3:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John Weiss can be reached on (571) 272-6812. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

JWM 

August 25, 2010 



/James W Myhre/ 

Primary Examiner, Art Unit 3688 



